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Abstract 

The study investigated digital entrepreneurship skills and wealth creation among business education postgraduate 

students in Rivers State Universities. Three objectives, three research questions and three hypotheses guided the 

study. The study adopted the correlation research design. The population of the study consists of one hundred and 

five (105) Business Education (Master degree) students in Rivers State University and Ignatius Ajuru University 

of Education, which have taken at least a course in entrepreneurship education. The entire population was used 

as sample for the study, since the population size was manageable. Two self-structured sets of questionnaires were 

used as instruments for data collection. The instruments were validated by two experts in Business Education and 

one expert in Measurement and Evaluation. A total of 105 instruments were administered and 95 copies were 

retrieved and used for the analysis. A reliability index of 0.74 was achieved for ESBEPS and 0.78 for WCBEPS 

using Cronbach Alpha coefficient. Pearson Product Moment Correlation Coefficient (r) was used to answer the 

research questions and multiple regression analysis was used to test the hypotheses at 0.05 levels of significance. 

Findings from the study reveal that positive relationship exists between digital marketing, content creation, digital 

communication and wealth creation. In conclusions digital entrepreneurship skills specifically digital marketing, 

content creation, and communication skills play a significant role in wealth creation among Business Education 

postgraduate students. Based on the findings, the following recommendation was made amongst others that 

Business Education postgraduate students should be trained and encouraged to adopt digital marketing strategies 

such as search engine optimization (SEO), social media marketing, email marketing, and paid advertisements to 

promote their businesses to engender wealth creation. 

Keywords: Digital communication, Wealth creation, Digital content creation, Digital 

entrepreneurship skills, Digital marketing 

 

 

 

Rivers State University Faculty of Education  

Conference Journal 

Journal homepage: www.rsufecj.org     ISSN 1116-3496 

NMERUKINI, Ogonda Chinwe 

Department of Business Education, Faculty of 

Education, Rivers State University,  

Port Harcourt, Nigeria. 

chinwe.nmerukini@ust.edu.ng 

 

 

Dr. NNOKAM, Faith Anjuru 

Department of Business Education, Faculty of 

Education, Rivers State University,  

Port Harcourt, Nigeria. 

nnokam.faith@ust.edu.ng 

 

 

 

 

Dr. OKAH, Patricia Ada 

Department of Business Education, Faculty of 

Education, Rivers State University,  

Port Harcourt, Nigeria. 

okah.patricia@rsu.edu.ng 

 

 

 

 

http://www.rsufecj.orgm/
chinwe.nmerukini@ust.edu.ng
nnokam.faith@ust.edu.ng
mailto:okah.patricia@rsu.edu.ng


 
 

Rivers State University Faculty of Education Conference Journal, Vol. 4, Issue 1, November, 2025. 453-469 

Page | 454  
 

Introduction 

Digital entrepreneurship skills are the competencies required to create, manage, and grow a 

business in the digital environment using technology-driven tools and platforms. These skills 

enable entrepreneurs to harness the power of digital technologies such as e-commerce, social 

media, and mobile apps, cloud computing, data analytics, and artificial intelligence to innovate, 

deliver value, and remain competitive in the global market (Mhlanga, 2022),. According to 

Ikpesu (2020), Entrepreneurship is a way of thinking, reasoning and acting that is opportunity 

driven, holistic in approach and leadership balanced. Digital entrepreneurship skills enable 

entrepreneurs and business owners to effectively meet customer needs by enhancing service 

delivery through technology. These skills involve the integration of digital tools and knowledge 

into the daily operations of a business, fostering efficiency, innovation, and competitiveness in 

the digital economy (OECD, 2023). Digital entrepreneurship skills are the capabilities required 

to initiate, manage, and scale entrepreneurial ventures using digital technologies (Giones & 

Brem, 2017). These skills include, but are not limited to, digital marketing, e-commerce 

operations, data analytics, content creation, search engine optimisation, social media 

management, digital finance, and the use of entrepreneurial software applications. These skills 

empower entrepreneurs to identify opportunities, access broader markets, reduce costs, and 

enhance efficiency in delivering products or services (Le Dinh, Da Costa, & Belkhouja, 2018). 

The relevance of digital entrepreneurship skills has grown in tandem with the proliferation of 

the internet, mobile technologies, and social media platforms. According to Nambisan (2017), 

digital technologies redefine entrepreneurial processes by enabling new modes of innovation 

and business modeling. Business eduation postgraduate students, therefore, need to acquire 

these skills to stay competitive and relevant in the global economy. 

A study by Elia, Margherita and Passiante (2020) on European students revealed that digital 

skills significantly predict entrepreneurial success and revenue generation. Similarly, in a 

Nigerian context, Adeyemi and Olayemi (2022) found that students with training in digital 

marketing and e-commerce were more likely to start profitable ventures during and after their 

academic programmes. George and Oseni (2024) also conducted a survey of Business 

Education students in Rivers State and found that over 60% of digitally skilled students had 

monetised their knowledge through freelance, affiliate marketing, and digital content creation, 

contributing significantly to their income levels and economic independence. 

Digital marketing could be seen as the use of digital channels, tools, and platforms to promote 

products, services, or brands to targeted audiences. With the exponential growth of internet 
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access, mobile devices, and social media platforms, digital marketing has emerged as a 

powerful tool for wealth creation, especially among entrepreneurs, small businesses, and 

students in business-related disciplines (Chaffey & Ellis-Chadwick, 2019). According to Ryan 

(2016), digital marketing encompasses a range of strategies such as search engine optimization 

(SEO), content marketing, email marketing, pay-per-click (PPC) advertising, affiliate 

marketing, and social media marketing. It allows businesses and individuals to reach vast 

audiences across geographical boundaries, leveraging tools like Google Ads, Facebook Ads, 

Instagram, LinkedIn, YouTube, and TikTok.  Kotler, Kartajaya and Setiawan (2021) describe 

digital marketing as a shift from mass marketing to personalised, data-driven engagement that 

creates value for both the producer and the consumer. Digital marketing tools provide analytics 

and performance tracking, allowing marketers to refine campaigns for better outcomes. 

Digital marketing contributes to wealth creation in the following ways: 

a. Income Generation: Digital marketing enables individuals to earn income through various 

streams such as affiliate marketing, influencer partnerships, digital product sales, and 

freelance marketing services. According to Ismail and Dada (2022), many Nigerian youths 

have created wealth by monetizing their social media presence and offering digital marketing 

services to SMEs. 

b. Business Growth and Market Expansion: Digital marketing helps businesses scale and reach 

wider markets. E-commerce platforms integrated with digital marketing strategies help 

entrepreneurs sell products beyond local boundaries. This expansion contributes to revenue 

growth and long-term wealth accumulation (Tiago & Veríssimo, 2014). 

c. Entrepreneurial Empowerment: Digital marketing reduces entry barriers for aspiring 

entrepreneurs. Startups and student entrepreneurs can promote their ventures with minimal 

capital through social media and content marketing. George and Oseni (2024) assert that 

students who gain digital marketing skills are more empowered to create and sustain 

businesses that yield consistent income. 

d. Freelancing and Gig Economy: Platforms such as Upwork, Fiverr, and Freelancer.com allow 

digital marketers to offer services globally. Digital marketing freelancing has become a 

viable source of wealth for many youths, especially in developing countries (Adewale & 

Nwachukwu, 2023). 

Digital content creation involves the production and distribution of digital media such as videos, 

blogs, podcasts, graphics, and social media posts for online consumption. Digital content 

creation has emerged not only as a form of expression and communication but also as a viable 
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source of income and wealth creation (Ismail & Dada, 2022). Digital content creators often 

known as influencers, bloggers, or digital entrepreneurs leverage platforms like YouTube, 

TikTok, Instagram, podcasts, and blogs to reach global audiences, engage communities, and 

monetise their expertise or creativity. For many young people, especially students and digital 

natives, content creation represents a modern pathway to entrepreneurship and financial 

independence (Ehulonu & Wordu, 2023). Digital content creation refers to the generation of 

material for digital platforms, including written, audio, and visual content aimed at educating, 

entertaining, or persuading audiences online (Ryan, 2016). This content is typically shared 

through websites, blogs, podcasts, YouTube channels, and social media. According to Chaffey 

and Ellis-Chadwick (2019), effective content creation is guided by audience insights, search 

engine optimization (SEO), platform-specific algorithms, and engagement metrics. Content 

creation requires skills in copywriting, video editing, graphic design, storytelling, analytics, and 

digital communication. 

In the digital age, communication skills have evolved beyond traditional interpersonal 

interaction to include the ability to communicate effectively through digital platforms. Digital 

communication skills encompass the competencies needed to convey, interpret, and exchange 

information through online media, such as email, social media, video conferencing, websites, 

mobile apps, and collaborative tools. These skills are critical for personal branding, marketing, 

customer engagement, and professional networking all of which are essential to wealth creation, 

especially among entrepreneurs, students, and small business owners The convergence of 

communication and technology has made it possible for individuals to leverage digital 

platforms to create and exchange value, build audiences, and monetise interactions, making 

digital communication a strategic tool for financial success in the 21st-century knowledge 

economy. 

Digital communication skills involve the ability to use digital tools to interact effectively, 

efficiently, and ethically across various digital channels. These include: crafting professional 

emails and messages, managing social media communication, participating in video calls and 

webinars, creating digital presentations and multimedia content and engaging in online 

negotiation and collaboration (Ryan, 2016). Chaffey and Ellis-Chadwick (2019) assert that 

effective digital communication requires clarity, adaptability, responsiveness, and a strong 

understanding of digital etiquette and audience behaviour. These skills are now fundamental in 

business, education, marketing, and entrepreneurship. 
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Wealth creation involves generating income, assets, and economic value through productive 

activities. Digital entrepreneurship offers multiple pathways to wealth creation by lowering 

entry barriers, enabling access to global markets, and allowing entrepreneurs to scale rapidly 

with minimal physical infrastructure (Elia, Margherita, & Passiante, 2020). For business 

students, acquiring digital entrepreneurial skills equips them to start ventures, generate revenue 

through online platforms, and build personal and communal wealth. Several studies have linked 

digital entrepreneurship to job creation, income generation, and economic empowerment 

(OECD, 2021). For instance, Adeyemi and Olayemi (2022) found that Nigerian university 

students who possessed strong digital entrepreneurship skills were more likely to engage in e-

commerce businesses, freelance digital services, and content monetization. These activities 

directly contributed to their financial independence and ability to employ others. 

Wealth creation is the process of generating and accumulating economic value through 

productive activities, investments, and innovation. It involves utilising resources such as labour, 

capital, and entrepreneurship to produce goods and services that enhance living standards and 

contribute to economic growth. According to Ojong (2023), wealth creation is achieved when 

individuals or organisations engage in value-added activities that increase income and promote 

sustainable development. Similarly, Adeola (2024) emphasised that entrepreneurship and 

innovation play vital roles in wealth creation, as they drive job creation, technological 

advancement, and competitiveness in both local and global markets. Wealth creation is, 

therefore, not only about personal enrichment but also about contributing to societal progress 

and national economic stability (Ngugi, 2022). 

Digital entrepreneurship Skills as Drivers of Wealth Creation: 

1. Increased Access to Income-Generating Platforms: Digital entrepreneurship skills open 

access to global markets via platforms such as Amazon, Etsy, Instagram, TikTok, and 

YouTube. For example, business students who master video content creation or social 

media marketing can monetize these skills as influencers, freelancers, or e-commerce 

sellers. 

2. Low-Cost Business Startups: Unlike traditional business models, digital entrepreneurship 

requires minimal capital to start. Skills in web development, mobile apps, or dropshipping 

allow individuals to set up virtual businesses with low overhead, thereby accelerating 

wealth creation without the barriers of physical infrastructure. 

3. Digital Innovation and Value Creation: Digital entrepreneurship fosters innovative 

solutions that solve real-world problems. Skills in UI/UX design, coding, or AI integration 
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allow students to create products that are in demand, generating both social and financial 

value. 

4. Job and Self-Employment Creation: With the right digital skills, entrepreneurs can create 

micro-enterprises and expand them to hire others, thus contributing to broader employment 

and wealth in their communities. 

Financial Inclusion and Online Banking: Digital financial literacy including the use of fintech 

apps, online banking, and mobile wallets improves the capacity for saving, investment, and 

capital management, which are vital aspects of personal and business wealth growth (United 

Nations Conference on Trade and Development, 2020). 

Despite the recognised importance of digital entrepreneurship, several challenges hinder 

business students from acquiring the necessary skills. These include lack of access to digital 

infrastructure, inadequate training facilities, limited mentorship, and low digital literacy among 

lecturers (Ehulonu & Wordu, 2023). In many developing countries, such as Nigeria, 

institutional and policy gaps further exacerbate these challenges, limiting students' ability to 

fully harness digital tools for entrepreneurship. (George & Oseni, 2024) asserts that there is 

often a mismatch between theoretical instruction and practical skill development in many 

tertiary institutions, which hinders effective learning. The lack of hands-on exposure to digital 

tools and platforms results in a skills gap, reducing students' readiness to participate in digital 

entrepreneurship. 

Statement of the Problem 

The rising unemployment rate among graduates in Nigeria has intensified the need to explore 

alternative and sustainable means of livelihood. One viable option is the acquisition of digital 

entrepreneurship skills, which have been recognised as key drivers of innovation, job creation, 

and wealth generation in today’s digital economy. However, despite the increasing emphasis 

on digital entrepreneurship education in Nigerian universities, many Business Education 

postgraduate students in Rivers State universities still lack the requisite digital skills to 

effectively exploit online opportunities such as digital marketing, content creation, and digital 

communication for economic advancement. This deficiency limits their capacity to create 

wealth and contribute meaningfully to economic growth. Therefore, this study sought to 

investigate the relationship between digital entrepreneurship skills and wealth creation among 

Business Education postgraduate students in Rivers State universities, with the aim of 

identifying existing skill gaps and proposing strategies for enhancing wealth creation through 

digital competence. 
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Purpose of the Study 

The main purpose of the study is to ascertain the relationship between digital entrepreneurship 

skills and wealth creation among Business Education postgraduate students in Rivers State 

universities. Specifically, the study sought to: 

1. Determine the relationship between digital marketing skills and wealth creation among 

Business Education postgraduate students in Rivers State universities. 

2. Determine the relationship between digital content creation skills and wealth creation among 

Business Education postgraduate students in Rivers State universities. 

3. Determine the relationship between digital communication skills and wealth creation among 

Business Education postgraduate students in Rivers State universities. 

Research Questions 

The following research questions guided the study; 

1. What is the relationship between digital marketing skills and wealth creation among 

Business Education postgraduate students in Rivers State universities? 

2. What is the relationship between digital content creation skills and wealth creation among 

Business Education postgraduate students in Rivers State universities? 

3. What is the relationship between digital communication skills and wealth creation among 

Business Education postgraduate students in Rivers State universities? 

Hypotheses 

The following null hypotheses formulated were tested at 0.05 level of significance; 

1. There is no significant relationship between digital marketing skills and wealth creation 

among Business Education postgraduate students in Rivers State Universities. 

2. There is no significant relationship between digital content creation skills and wealth 

creation among Business Education postgraduate students in Rivers State Universities. 

3. There is no significant relationship between digital communication skills and wealth creation 

among Business Education postgraduate students in Rivers State Universities. 

Methodology 

The study adopted correlation research design, to establish the relationship between digital 

entrepreneurship skills and wealth creation among Business Education postgraduate students. 

The study was conducted in Rivers. State, Nigeria and the main focus were on Business 

Education Postgraduate students (Masters Degree) in Rivers State University and Ignatius 

Ajuru University of Education. The population of the study consists of one hundred and five 

(105) Business Education  Postgraduate (Master degree students) in Rivers State University and 
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Ignatius Ajuru University of Education that have taking at least a course in entrepreneurship 

education. The entire population was used as sample for the study, since the population size 

was manageable. Two self-structured sets of questionnaires were used as instruments for data 

collection. The first instrument was to find out the digital entrepreneurship skills acquired by 

Business Education postgraduate students and second instrument was to find out wealth 

creation of Business Education postgraduate students. The instruments were structured on a 4 

points rating scale of Strongly Agreed (SA 4-points), Agreed (A 3-Points), Disagreed (D 2-

Points), and Strongly Disagreed (SD 1-point). The first instrument was titled digital 

Entrepreneurship Skills acquired by Business Education Postgraduates Students (ESBEPS) and 

the second instrument was titled Wealth Creation of Business Education Postgraduates Students 

(WCBEPS). The instruments were validated by two experts in Business Education and one 

expert in Measurement and Evaluation. The reliability of the instruments was achieved by 

administering 20 copies of the questionnaire to Business Education Postgraduate students at 

university of Uyo, since they are not part of the study and a reliability index of 0.74 was 

achieved for ESBEPS and 0.78 for WCBEPS using Cronbach Alpha coefficient, to ascertain 

the internal consistency of the instruments. The instruments were administered by the 

researcher personally to the respondents and the instruments were retrieved after one week. Out 

of the one hundred and five (105) copies of the instruments administered, only ninety-five 

copies were retrieved and used for the analysis. Pearson Product Moment Correlation 

Coefficient (r) was used to answer the research questions and multiple regression analysis was 

used to test the hypotheses at 0.05 levels of significance and   decision was made based on the 

r-value. 

Table1: Population Distribution Table 

Institution  Masters Degree2024/2025 

Rivers State University 45 

Ignatius Ajuru university of Education 60 

Total 105 

Source: from Departmental PG Co-ordinator, 2025 

Results 

Research Question 1: What is the relationship between digital marketing skills and wealth 

creation among Business Education postgraduate students in Rivers State universities? 
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Table2: Respondent Rating of Pearson Product Moment Correlation Coefficient on the 

Relationship between Digital Marketing Skills and Wealth Creation among Business 

Education Postgraduate Students 

 Digital Marketing Wealth Creation 

Digital Marketing Pearson Correlation 1 0.99 

Sig. (2-tailed)  0.00 

N 95 95 

Wealth Creation Pearson Correlation 0.99 1 

Sig. (2-tailed) 0.00  

N 95 95 

Source: Researcher’s Field Survey, 2025 

The analysis from Table 2 indicates a calculated coefficient (r) value based on the responses 

from Business Education postgraduate students, establishing the relationship between digital 

marketing skills and wealth creation among Business Education postgraduate students in Rivers 

State universities. The table shows a calculated r value of 0.99, this means that there is a very 

strong positive relationship between digital marketing skills and wealth creation among 

Business Education postgraduate students. Therefore, an increase in digital marketing skills 

leads to increase in wealth creation. 

Research Question 2: What is the relationship between digital content creation skills and 

wealth creation among Business Education postgraduate students in Rivers State universities? 

Table3: Respondent Rating of Pearson Product Moment Correlation Coefficient on the 

Relationship between Digital Content Creation Skills and Wealth Creation among 

Business Education Postgraduate Student 

 Content Creation Wealth Creation 

Content Creation Pearson Correlation 1 0.54 

Sig. (2-tailed)  0.00 

N 95 95 

Wealth Creation Pearson Correlation 0.54 1 

Sig. (2-tailed) 0.00  

N 95 95 

Source: Researcher’s Field Survey, 2025 

The analysis from Table 3 indicates a calculated coefficient (r) value based on the responses 

from Business Education postgraduate students, establishing the relationship between digital 

content creation skills and wealth creation among Business Education postgraduate students in 

Rivers State universities. The table shows a calculated r value of 0.54, this means that there is 

a moderate  positive relationship between digital content creation skills and wealth creation 

among Business Education postgraduate students. Therefore, an increase in digital content 

creation skills leads to increase in wealth creation. 
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Research Question 3: What is the relationship between digital communication skills and 

wealth creation among Business Education postgraduate students in Rivers State universities? 

Table 4: Respondent Rating of Pearson Product Moment Correlation Coefficient on the 

Relationship between Digital Communication Skills and Wealth Creation among Business 

Education Postgraduate Student 

 Digital 

Communication 

Wealth 

Creation 

Digital Communication skills Pearson Correlation 1 0.98 

Sig. (2-tailed)  0.00 

N 95 95 

Wealth Creation Pearson Correlation 0.98 1 

Sig. (2-tailed) 0.00  

N 95 95 

Source: Researcher’s Field Survey, 2025 

The analysis from Table 4 indicates a calculated coefficient (r) value based on the responses 

from Business Education postgraduate students, establishing the relationship between digital 

communication skills and wealth creation among Business Education postgraduate students in 

Rivers State universities. The table shows a calculated r value of 0.98, this means that there is 

a very strong positive relationship between digital communication skills and wealth creation 

among Business Education postgraduate students. Therefore, an increase in digital 

communication skills leads to increase in wealth creation. 

Table 5: Model Summary of Regression Analysis of Digital Marketing Scale and Wealth 

Creation of Students 

Model R R 

Square 

Adjusted 

R Square 

Std. Error 

of the 

Estimate 

Change Statistics 

R Square 

Change 

F Change df1 df2 Sig. F 

Change 

1 .084a 0.07 -.026 .17731 0.07 .198 3 91 .898 

a. Predictors: (Constant), digital communication, digital marketing, content creation 

b. Dependent Variable: wealth creation 

Table 4 shows coefficient of determination (R square) 0.07, which mean 7 percent variation in 

dependent variable (wealth creation) is explained by independent variable (digital 

communication, digital marketing, content creation) goodness of fit of fitted regression model. 

From the above table it can be concluded that the fitted. 

Hypothesis 1: There is no significant relationship between digital marketing skills and wealth 

creation of postgraduate Business Education students in Rivers State Universities. 
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Table 7: Regression Coefficient Table of Relationship between Digital Marketing Skills 

and Wealth Creation of Postgraduate Business Education Students in Rivers State 

Universities 

Model Unstandardised 

Coefficients 

Standardised 

Coefficients 

T Sig. 

B Std. Error Beta 

1 (Constant) 3.06 0.21   14.38 0.00 

Digital marketing 0.50 0.05 0.52 0.10 0.00 

Source: Researcher’s Field Survey, 2025 

The regression coefficient of Digital marketing skills on wealth creation is found to be 0.50 

which implies that any student who engages in Digital marketing could easily create wealth for 

himself and others. Also, the regression coefficient is significant as p-value (0.00) is less than 

level of significance level (0.05). Thus the hypothesis was rejected. Therefore, there is 

significant relationship between digital marketing skills and wealth creation of postgraduate 

Business Education students in Rivers State Universities. 

Hypothesis 2: There is no significant relationship between digital content creation skills and 

wealth creation of postgraduate Business Education students in Rivers State Universities. 

Table 8: Regression Coefficient Table of Relationship between Digital Content Creation 

Skills and Wealth Creation of Postgraduate Business Education Students in Rivers State 

Universities 

Model Unstandardised 

Coefficients 

Standardised 

Coefficients 

T Sig. 

B Std. Error Beta 

1 (Constant) 3.06 0.21   14.38 0.00 

Content creation -0.55 0.07 -0.62 -.769 .000 

Source: Researcher’s Field Survey, 2025 

The regression coefficient of digital content creation skills on wealth creation is found to be 

0.55 which implies that any student who engages in digital content creation could easily create 

wealth for himself and others. Also, the regression coefficient is significant as p-value (0.00) is 

less than level of significance level (0.05). Thus the hypothesis was rejected. Therefore, there 

is significant relationship between digital content creation skills and wealth creation of 

postgraduate Business Education students in Rivers State Universities. 

Hypothesis 3: There is no significant relationship between digital communication skills and 

wealth creation of postgraduate Business Education students in Rivers State Universities. 
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Table 8: Regression Coefficient Table of Relationship between Digital Communication 

Skills and Wealth Creation of Postgraduate Business Education Students in Rivers State 

Universities 

Model Unstandardised 

Coefficients 

Standardised 

Coefficients 

T Sig. 

B Std. Error Beta 

1 (Constant) 3.06 0.21   14.38 0.00 

Digital communication 0.33 0.07 0.34 .462 .000 

Source: Researcher’s Field Survey, 2025 

The regression coefficient of digital communication skills on wealth creation is found to be 

0.33 which implies that any student who engages in digital communication could easily create 

wealth for himself and others. Also, the regression coefficient is significant as p-value (0.00) is 

less than level of significance level (0.05). Thus the hypothesis was rejected. Therefore, there 

is significant relationship between digital communication skills and wealth creation of 

postgraduate Business Education students in Rivers State Universities. 

Discussion of Findings 

The discussion was done according to each finding in the research question; 

Relationship between Digital Marketing Skills and Wealth Creation among Business 

Education Postgraduate Students in Rivers State Universities 

The findings from research question one show that a strong and statistically significant 

relationship exists between digital marketing skills and wealth creation among Business 

Education postgraduate students in Rivers State universities. The calculated Pearson correlation 

coefficient (r) of 0.99 indicates a very high positive correlation. This suggests that as students' 

digital marketing skills improve, their potential to create wealth also increases substantially. 

Furthermore, the regression analysis supports this outcome, showing a regression coefficient of 

0.50. This implies that digital marketing skills contribute meaningfully to wealth creation. 

Specifically, for every unit increase in digital marketing skills, there is a corresponding increase 

in the level of wealth creation by 0.50 units. This highlights the practical impact of digital 

marketing competencies in driving financial empowerment and self-sufficiency among 

students. The statistical significance of the regression coefficient is also confirmed by the p-

value of 0.00, which is less than the conventional 0.05 threshold. This means that the observed 

relationship is not due to chance. As a result, the null hypothesis, which states that there is no 

significant relationship between digital marketing skills and wealth creation, was rejected. This 
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finding is line with the findings of Adeyemi and Olayemi (2022) who found that students with 

training in digital marketing and e-commerce were more likely to start profitable ventures 

during and after their academic programmes. George and Oseni (2024) also found that over 60 

percent of students that were trained to acquire digital skills had monetized their knowledge 

through freelance, affiliate marketing, and digital content creation, contributing significantly to 

their income levels and economic independence. 

In the researcher’s viewpoint, the acquisition of digital marketing skills has become 

indispensable for Business Education students at all levels of study. In the current digital era, 

where business activities are increasingly shifting from traditional to online platforms, 

equipping students with digital marketing competence is a strategic pathway to wealth creation 

and sustainable economic empowerment. 

Relationship between Digital Content Creation Skills and Wealth Creation among 

Business Education Postgraduate Students 

The analysis from research question two reveals a statistically significant relationship between 

digital content creation skills and wealth creation among Business Education postgraduate 

students in Rivers State universities. The calculated Pearson correlation coefficient (r) of 0.54 

indicates a moderate to strong positive correlation, suggesting that students who possess higher 

digital content creation skills are more likely to engage in wealth-generating activities. This 

finding is further supported by the regression analysis, which shows a regression coefficient of 

0.55. This implies that for every unit increase in digital content creation skills, there is a 

corresponding 0.55 unit increase in wealth creation. In practical terms, postgraduate students 

who develop digital content creation competencies such as creating blogs, videos, podcasts, or 

social media content can leverage these skills to generate income, build personal brands, and 

create entrepreneurial opportunities. Moreover, the p-value of 0.00, which is lower than the 

significance threshold of 0.05, indicates that the regression coefficient is statistically 

significant. This means the observed relationship is not due to chance. As such, the null 

hypothesis stating that there is no significant relationship between digital content creation skills 

and wealth creation is rejected. This study is in line with the view of Ismail and Dada (2022) 

that digital content creation, which involves the production and distribution of digital media 

such as videos, blogs, podcasts, graphics, and social media posts for online consumption. 

In the researcher’s viewpoint, digital content creation skills represent a vital instrument for 

Business Education students in their pursuit of wealth creation. The contemporary business 

environment thrives on creativity and the ability to communicate value effectively through 
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diverse digital platforms. Digital content creation is not merely a tool for communication but a 

driver of economic empowerment. 

Relationship between Digital Communication Skills and Wealth Creation among Business 

Education Postgraduate Students 

The findings from Table 4 provide clear evidence of a significant relationship between digital 

communication skills and wealth creation among Business Education postgraduate students in 

Rivers State universities. The calculated Pearson correlation coefficient (r) of 0.98 indicates a 

very strong positive correlation. This high value suggests that improvements in digital 

communication skills are closely associated with increased capacity for wealth creation among 

the students. Further analysis through regression shows a coefficient of 0.33, which implies that 

for every unit increase in digital communication skills; there is a corresponding 0.33 unit 

increase in wealth creation. This indicates that digital communication skills, though slightly 

less impactful than other digital skill areas examined, still play a meaningful role in enabling 

students to engage with potential customers, collaborate effectively, promote their services, and 

manage digital business interactions. The significance of this relationship is statistically 

confirmed by a p-value of 0.00, which is below the 0.05 level of significance. This means the 

relationship observed is not due to random chance, and therefore, the null hypothesis stating 

that there is no significant relationship between digital communication skills and wealth 

creation is rejected. This  in line with the view of Ryan (2016) digital communication skills 

involve the ability to use digital tools to interact effectively, efficiently, and ethically across 

various digital channels. These include: crafting professional emails and messages, managing 

social media communication, participating in video calls and webinars, creating digital 

presentations and multimedia content and engaging in online negotiation and collaboration. 

In the researcher’s viewpoint, digital communication skills are indispensable for Business 

Education students in achieving wealth creation in today’s interconnected world. Effective 

communication is at the heart of every successful business, and in the digital era, the ability to 

convey ideas, negotiate, and maintain professional relationships through online platforms are 

critical asset. 

Conclusion 

This study has established that digital entrepreneurship skills specifically digital marketing, 

content creation, and communication skills play a significant role in wealth creation among 

Business Education postgraduate students in Rivers State universities. The strong positive 

relationships and statistically significant results from the analyses indicate that students who 
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possess and effectively apply these digital skills are better positioned to explore entrepreneurial 

opportunities, generate income, and contribute to economic development. In today’s digital-

driven economy, equipping postgraduate students with relevant digital competencies is 

essential for fostering innovation, self-employment, and financial empowerment. Therefore, 

enhancing digital entrepreneurship education through curriculum development, practical 

training, and industry collaboration is vital to preparing Business Education students for 

sustainable wealth creation in the 21st century. 

Recommendations 

The following recommendations were made based on the findings: 

1. Business Education postgraduate students should be trained and encouraged to adopt digital 

marketing strategies such as search engine optimization (SEO), social media marketing, 

email marketing, and paid advertisements to promote their businesses and improve wealth 

creation. 

2. Universities should provide access to modern digital tools and laboratories for content 

creation to enable students to practically engage in producing marketable digital content. 

3. Stakeholders should organize seminars and training programmes on persuasive digital 

communication and negotiation to enable students to attract clients, retain customers, and 

expand their business opportunities. 
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